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E-marketing and its impact on enhancing marketing knowledge management
A field study on e-commerce store owners in Tripoli
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Ez-Zitouna University

Abstract

This study aimed is to measure the impact of e-marketing on enhancing marketing
knowledge management. In order to make the study successful, the researchers used
the descriptive analytical method and the study tool was the questionnaire use as tool
of study. The sample size was (78) individuals were selected from electronic stores in
the city of Tripoli, after collecting the questionnaire and testing the hypotheses using
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the Statistical Package for the Social Sciences (SPSS) to analyzed the data. The study
found, the most important a statistically significant relationship between e-marketing
and knowing customers, meaning that e-marketing contributes to knowing customers
in terms of their behavior, attitudes. Moreover, the study also demonstrated the
statistically significant relationship between electronic marketing and knowledge of
competitors. The study also found a statistical relationship between electronic
marketing and product knowledge. This matter is considered very important, as the
quantity of products displayed on electronic stores varies from one store to another.
The study recommends: enhancing the role of marketing knowledge management and
highlighting its importance to online store owners. Also, focus on marketing
knowledge management processes because of their role in understanding competitors
and customers alike. It also recommended strengthening the culture of electronic
stores to shift towards e-commerce in the future. And enhancing the culture of
development and innovation for the products and services offered on electronic
stores.
Key words: e-marketing, marketing knowledge, customer knowledge, competitor
knowledge, product knowledge
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