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The Role of Public Relations in Improving the Public Image of
University Institutions
"A Field Study on a Sample of Page Administrators at Derna
University Colleges"

*Saleh Hamad Lmamshah'
'Department of Media, Faculty of Arts, University of Derna, Derna, Libya
Abstract
Thbse study aimed to identify the role of public relations in shaping the mental image
of Libyan university institutions. The study sample included a number of officials and
coordinators of the pages of the faculties of the University of Derna, namely the
Faculty of Arts and Sciences (Derna and Al-Quba branch), the Faculty of Arts and
Architecture in Derna, the Faculty of Natural Resources in Derna, and the Faculty of
Engineering in Al-Quba.The study relied on one of the descriptive methodology
approaches, namely the survey approach using the practice survey method, to
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investigate the opinions of the sample individuals about public relations practices
within the faculties.The results of the study showed that the role of public relations in
improving the mental image of the University of Derna, from the point of view of the
sample individuals, is concentrated in a set of tasks, the most important of which are -:
Organizing some scientific events such as seminars, competitions, and scientific trips,
although this is only done occasionally — limiting themselves mostly to media
coverage of activities and events without playing a deeper role in building the mental
image — relying mainly on electronic media as the most widely used means of
communication — the sample group considers their level of satisfaction with their
efforts in the field of public relations to be good from their point of view The study
recommended the inclusion of public relations offices within the organizational
structures of Libyan wuniversity faculties, the appointment of academic staff
specializing in public relations to supervise and manage public relations offices
within faculties, and the activation of the role of public relations offices as a training
ground for media students .

Keywords: Public relations, mental image, University of Derna..
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